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Harvesters Flash Past Judges In Big Drive 


“FLORIDA” 


‘SPECIAL 


Opinion 


ADuhlix 


“FLORIDA” 
SPECIAL 


ol. is 


‘HECK UP WILL 
‘AKE FEW WEEKS 


The Harvest Month Drive is 
ver and the task of determining 
1e priae winners now confronts 
1e Committee and the auditing 
raff. It will be several weeks 
efore definite announcements can 
e made as every possible element 
1ust be considered and carefully 
‘eighed before making awards. 
n some cases there have been 
ecessary booking alterations and 
ate changes which will materially 
ffect various returns. Numerous 
ther ‘conditions which could not 
e figured in advance expectancies 
iust be specially diagnosed to 
uarantee absolute fairness in the 
rize division. It is hoped that all 
ianagers competing for the major 
ash awards will understand the 
roblem of determining the re- 
alts and not become impatient if 
ne announcements are not forth- 
oming within the next week or 
wo. 

While the Harvest Drive is fin- 
shed, the Exploitation Star Prize 
rive will continue over the next 
our weeks. The personal prizes 
f the stars will be awarded for 
ustanding eampaigns on the pic- 
ures in which these stars are fea- 
ured. Never before have so many 
ereen celebrities voluntarily of- 
sred such generous personal sup- 
ort, and encouragement to indi- 


idual effort. It is most important’ 


1at all competitive campaigns be 
orwarded to Lem Stewart, Adver- 
manager, and all exhibits 
ould include at. least three 
ples of each accessory and three 
nis of each photo. Mr. Stew- 
, is personally studying each 
mpaign and will head the com- 
ittee in recommending the’ win- 
ers of ‘these splendid gifts. 


AANAGERS ue 
_GONFIDENT 


The Drive is at an end and 
lam certain that we have gone 
over to a brilliant victory.— 
John Friedl. 


Be oe think it’s all over 
but the shouting, but as far as 
we're concerned we're just be- 
ginning to shout because we 
know that we’re in for more 
than one of the big money 
SD  iiigtauess E. Sasseen. 


Well take those prizes like 
Grant took Richmond, not that 
we want-to be hogish, but now 
that all the returns are in, it 
looks like we're a cinch to get 
_on the juiciest portions of 
1e Harvest Drive melon— 
W. E. Drumbar. 
eaieyas 


Well, we just passed the 
dge’s stand and had to go 
c labinds to keep from flying. 
e others may be up front 
ewheres but by the: looks 
of things they’e all taking our 
—M. S. Hill. 


‘Paheiaies how our Amer- 
ican doughboys cracked the 
indenberg line? That was 
ir enough but nothing to how 
ba ata the Harvest Month 
ive. Now that the full re- 
turns, are in, we're sure that 
you can’t keep us out of the 
big Bees eee Dowler. 


PUBLIX THEATRES CORPORATION, PARAMOUNT BUILDING, 


NEW YORK, OCT. 3 


FLORIDA FREE TRIPS 


—— 
| FAIREST FLOWERS OF FLORIDA 


The twelve prize winning Florida beauties, representing different cities of that State, selected by Florida 
newspapers, now appearing in the Publix stage show, ‘‘Florida.”’ They are top row, left to right: Doro- 
thy Graham, Myrtle Byron, Adele Fitzgerald, Virginia Shields, Mary Nunn and Gretchen Allen. Bottom 
row, left to right: Billie Crews, Kitty Mee, Bert Watson, Frances Paracca, Eula Barnhill and Alice 
Green. 


GIERSDORF SISTERS FEATURED 
IN FLORIDA STAGE PRODUCTION 


(For Your Newspaper) 

Featured in “Florida,” Jack Partington’s lavish Publix stage production at the 
three sisters, Rae Marguerite, Myrtle Irene and Eivira Calista. Giersdorf, 
liam E. Giersdorf and Lettie E. Ebert Giersdorf. 


... Theatre, are 
They are the daughters of Wil- 


The girls’ grandfather Giers- 
| | dort came to America from Ger- 
many in 1855, and as seems to 
be the tradition in all German and 
Italian families of the better class, 
received a thorough musical edu- 
cation. So promiment locally was 


THREE LITTLE MAIDS ARE WE 


in Germany was named after him. 
When the girls were very young 
about seventeen years ago, their 
|father William formed a concert 
;company, after he had diligently 
taught them to play a wide variety 
of. musical instruments. The 
suecess of the concert company 
was immediate. They played for 
| Several seasons, until the father 
decided to retire. 


. Following this the girls carried 
| on as a unit and have played chief- 
ly on the Keith-Albee Cireuit and 
principal vaudeville circuits of the 
country, incidentally appearing 
|for the Publix and Stanley picture 
; houses. They have also played en- | 


i 


S production “Bye Bye Bonnie,’ 
the Carlton Hotel Club, Washing- 
ton, D. C.; Club Madrid, Phila- 
delphia, and the Club Beaux Arts, 
Atlantic City. Besides all this, 


radio artists of note. 
grandfather certainly started 
something when he: set himself 
|}out to follow a musical and pub-| 
| lie career. Among them they sing, 
|dance and play a wide variety 
}musical instruments in a 
artistic manner. 


Their 


public entertainers ‘‘on the road,’’ 
Rae was born 
lowa; Myrtle first saw 


the light 


Elvira 
field, 


made her 
Nebraska, 


t 


The Giersdort Sisters 


/he, that the village of Giersdorf. 


gagements in L. Lawrence Web- | 


they are Columbia recording and | 


of | 
highly | 


All in keeping with a family of ) 
at Council Bluffs, | 


Be day at Belgrade, Nebraska, and | 
entrance at Fair- } 


| 


i 


i 


} 


| 


1927 


inated by the Hon. 
| Governor of Florida, to be his rep- 


jany or all of 


|Bureau. Book 
|}coupons, good for free golf, 
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CONTEST STUNT 
ON PUBLIX SHOW 


(Newspaper Contest Story | 
Twelve beautiful young Florida 
girls, each one a prize-winning 
beauty representing a _ different 
city in Florida, have been desig- 
John W. Martin, 


resentatives in the Publix (name 
of your theatre) stage production 
“Plorida”’ produced by Jack Part- 
ington, and opening a one-week 
ngagement on (play date) at 
(name of your Theatre). These 
young women, keenly interested 
in. (name your city) are wonder- 
ing if (folks in your town) know 
as much about their home-town in 
Florida as these girls have already 


learned about (name of your 
town) during the last few days. 
,In order to find out, they have 


jasked (name of your newspaper) 


to ask its readers to write a. let- 
ter of not over 300 words, address- 


ed to ‘‘Mademoiselle Florida,’ 
care (name of theatre), or news- 
paper. 

The letter must be on the sub- 


ject of the state of Florida or any 
city in Florida, and should tell the 
principal outstanding faets about 
whichever city the correspondent 
elects to write. To the writers of 
the best letters, the following priz- 
es will be. awarded by the beau- 


| ties: 


For the Best Letter 

One round-trip railroad and pull- 
man ticket from your town to 
Jacksonville, Fla. and Palm Beach, 
Miami, Tampa, plus official State 
of Florida Travel Bureau Certifi- 
cates good for twelve free nights 
lodging in the best hotels in Flori- 
da, plus one $75 Travel Bureau 
Book of Entertainment Coupons, 
good for free bathing, golf, thea- 
tres, bus rides, ete. 

For the Second Best Letter 
One official State of Florida Travel 
Bureau Book of Certificates, good 
for 30 nights of Free lodging at 
the best hotels in 
one $75. Travel 
of Entertainment 
bath- 


Florida, pilus 


theatres and bus rides. 

For the Third Best Letter 

One year free pass to (name of 

your theatre) good for 52 weeks. 
For the Twenty-five Fourth 

Best Letters 

A pair of tickets each to the thea- 

tre, to see the stage show ‘‘Flori- 

da.’’ 

Note: 
day. 


ing, 


(a) Write your letter to- 
All letters must be mail- 
ed not later than ' (opening 
“Florida” play date). Letters 
must be on one sheet of paper, 
one side only, neatly written, 
with name, address and phone 
number of writer. All letters 
should be addressed to ‘‘Made- 
moiselle Florida,’ care (name 
of your theatre or newspaper), 

(b) Prizes guaranteed by Man- 
agement of the theatre and Goy- 
ernor John W. Martin of Fiori- 
da and Hon. Jerry W. Carter, 
Florida State Hotel Commission- 
er. 

(c) Winners of free lodging and 
tertainment certificates must 
stop one day in Jacksonville. 
Fla., 908 Lynch Building, Jack- 
sonville, Fla., to have same yali- 
dated by Commissioner Carter, 
who will also present a special 
letter of introduction to any 
hotels designated by winners 
directing special service, accom- 
modations, etc., to prize-winner. 

(d). Railroad tickets and hotel 
and entertainment coupons 


(Continued on Page 4, col, 3) 
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EULA BARNHILL 


FLORIDA SHOW BIGGEST OF 
ALL PUBLIX PUBLICITY BETS 


We have arranged with officials of the state of Florida, thru 
their official state Travel Bureau of which Governor John W. 
Martin is the head, and State Hotel Commissioner Jerry W. Carter 
is executive manager, to give us a number of free round trips to 
Florida, as prizes for newspaper hook-ups in connection with the 
“Florida” stage show, which you'll play soon. 

The attached outline indicates the manner in which the contest 
was handled in New York, and may be adapted to your purposes 
in amy manner you see fit. 

In addition to these prizes, the Barron G. Collier company is 
donating in your city a run of street-car cards, which read 

“SPEND 30 DAYS IN FLORIDA FREE! 
Railroad and Boat Fares Paid! Hotel Bills Paid! 
Motorbus Fares Paid! Amusements Pald! 

And a yearly Pass to the (name of your theatre). 
For best Articles written on Florida! 
address letters to “MISS FLORIDA” your Theatre. 

E THE SHOW AT THE (name of theatre) starting (play date). 

In order to get these car cards in time to be shown. it will be 
necessary for you to make your newspaper hook-up at once and 
notify us the name of the paper. There is -no cost to your theatre 
for these cards or prizes. 

The newspaper that hooks up with you o this contest not 
only gets the circulation-promotion benefit of » street-car cards 
but also of the screen-trailer of similar copy, and the value of 
the prizes. All of which ought to make the newspaper eager to 
go after this idea in a BIG way. 

We plan to have ALL PUBLIX THEATRES in vour 
(other than the ones where the unit show play) run a trailer, a 
week in advance of your contest, calling att ntion to itt. Thua your 
contest-newspaper will get circulation promotion in your geur- 
rounding towns as well as your own town These non-unit thea- 
tres will distribute circulars to patrons, explaining. the contest and 
inviting them to write letter to your theatre or to the newe 
paper (whichever way you plan to have the contest-mail receive ad). 
THUS THE FIRST PRIZE MAY BE WON BY A CONTESTANT IN 
SOME TOWN CLOSE TO YOUR OWN but the publicity value to 
the newspaper promoting .the contest as well as to your theatre 
becomes Statewide in a most intensive manner. 

Mr. Robert M. Christenbe /, Deputy State Hotel Commissioner 
of Florida, and a newspaperman of experience, is travelling with 
the Florida show, at the expense of the state, and will assist you 
in your campaign. The contest tie-up must be made in ad ° 
his arrival. Please do it this week if possible. 

In addition to the contest publicity, there will be a number 
of other publicity angles on this show which should appeal to all 
of your newspapers, as well as the paper in which you placed the 


contest. This unit has the twelve most HDeaptiful bathing girls in 


the state of Florida, selected in contesta operated by Florida 
B E R T Ww A T S O N newspapers and Publix Theatres in Florida, : 


LOVABLE LASSES FROM SOUT 
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territory 
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\ HUGE 
TRIP 


n the history of 
atest. With the 
nd the unlimited 
organization to- 
> Florida Travel 
artin of Florida, 
> and Jerry W. 
nissioner, every 
s great good-will 
ser should get in 
heatre press rep- 
Jnit houses have 
ip arrangements 
e contest. Every 
aust be given an 
itive letter to his 
iblix theatre or 
week’s PUBLIX 
hod of participa- 


age & 
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ILLATE IN LAVISH PUBLIX STAGE SHOW 


KITTY MEE 


WHERE AND WHEN FLORIDA 
STAGE SHOW WILL PLAY 


EVERY PUBLIX THEATRE MANAGER SHOULD FAMILIAR- 
IZE HIMSELF WITH THESE DATES AND GET IN TOUCH 
‘WITH HIS NEAREST UNIT HOUSE PRESS REPRESENTA- 
TIVE OR MANAGER IN ORDER TO GET UTMOST BENEFIT 
FROM THE TREMENDOUS “FLORIDA” FREE TRIP OFFER. 


Sat., Oct. 29. ................Boston .......,Metropolitan 
Gat Nov. Bi foe Gua ce bayor weeks 004 630.5..N Layolt 
Sait NOVG 12 Goce elie ee ce.  Dultalo. /o.. Shea's Buffalo 
BAECS TO Ge in ae ee ei LDOLLOLU: ties. cael. MiChIZan 
Sumo Nov. 26... ........ Indianapolis... ...... 0... .).;.Indiana 
Sat DOC. Fock cs see ose Ste Louies. «. 2.) Ambassador 
Mon. Dec. 12. oi.  Obicago 6... | Chicago 
WG Ge 19 eee. seis oe CORICRR OL as ch oe Uptown 
GD INGO RObie Vii iialc Srcestosie’. WRUICA BO Get We) sete se os LAVOLL 
PAM eee Baio hk WU kines ema aU woiaidies siiinle LY ORE 
Mei Jan ey ee er Dee MOINES 0) 5.06 hie . .Capitol 
Br Jane Locrs pee er POON oo sree epee Revera 
Sat; SARC Shes ae eee Denver: cel leva sy. Denver 


Fame BR ie ten nia lea kei a Ns Phe Gare a) xo LAYOFF 
Sato Rebs Woy ae a eee MOR eh se Be a 4 doen . .Palace 
SHG Ob Ts os es bie ee UEC ANWOLUDG C0 Pia y come cols NOTED 
Nat. Hep. 28.2. CA aR tONIO 4-5 oa a Pekas 
Sat Pap. 205%. ui ss alee ee OURLON 4S...) Metropolitan 
POT AVERT 3 Gigi eiasue state ace ..New Orleans ............Saenger 
EST GS EST i BS Sei maaan! © 1 108 000) +) 1 Rea game ara ara Alabama 
PROT MADE 2 Oy oa rast ce Ba aeA aR DLE ER Cekacaiy: gw cdg aig aaa Howard 
BaP ee uty erainitivs eo. wi bs shor appece PT ACKSORVILICY od sicie whe be) BF LOTIGR 
whic) 8 8 GI ere aE OEE A Palm Beach...:... Be a i ca a 
Peer Uo A ae Bae 5's Mate iG, cy ee ib a 


ALICE GREEN 


ADELE FITZGERALD 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 
+ 


Publix © Opinion 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 
SAM KATZ, President 
A.M. Borsrorp, Dr. Advertising Joun E. McInerney, Editor 
Contents Strictly Confidential. 
¢™s9 
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PUBLIX THEATRES CORPORATION, PARAMOUNT BUILDING 


FLORIDA FREE 
~ TRIP CONTEST 


(Continued from Page I, col.-5) 
good only on and between now 
and December 15, 1927; and 
March 15, 1928, to May 1, 1928. 
(e) “All letters will be opened 
and read by a committee of the- 
tre executives and the 12 prize- 
winning beauties. The Florida 
beauties will be the judges. 
Note—If you can get the news- 


,NEW YORK, OCT. 3ist, 1927. 


EXPLOITATION CONTEST 


ne 
oh» 
atthe 


NOVEMBER 30th SO SEI 


papers to handle the letters, do. 
it. Please keep all letters as 
State of Florida Travel Bureau 
want them for mailing list. 
Before awarding prizes, please 
be sure prize-winner is not a 
negro as it would be embarrass- 
ing to send a negro prize-win- 
ner to Florida. The suggestion 
is made that prize awards be 
not announced until you have 
called in and looked at the win- 
ners. 

It is proposed that if (name of 
paper) will print, starting ten 
days in advance of play date, in 
generous substance, the foregoing 
in the form of an attractive news- 
story of considerable size and dis- 
play importance, with accompany- 
ing photos, the following addition- 
al promotional efforts in behalf of 
the newspaper will be made by 
the Publix Theatres Corporation 
and Governor Martin of Florida 
and State Hotel Commissioner 
Carter: 

(1) The following or similar copy 
the screens of local Publix The- 
will be shown simultaneously on 
atres, at each performance, IN- | 
TENSIVELY, reaching an esti- 
ogi audience of (fill in) peo- 
ple. 

Do You Want a Free Trip to 


Home Office, New York City 
Home Office, New York City 
Paramount Theatre, New York City 
Home Office, New York City 
Olympia Theatre, New Haven, Conn. 
Metropolitan Theatre, Boston, Mass. 
Metropolitan Theatre, Boston, Mass. 
Shea’s Buffalo Theatre, Buffalo, N. Y. 
LER RES NEY, EEA! Shea’s Buffalo Theatre, Buffalo, N. Y. 
Michigan Theatre, Detroit, Mich, 
7) Mndiana Theatre, Indianapolis, Ind. 
Chicago Theatre, Chicago, Tl. 
Chicago Theatre, Chicago, Ill. | 
..Chicago Theatre, Chicago, Il. 
Chicago Theatre, Chicago, Til. 
Chicago Theatre, Chicago, Ill. 
Ambaasador Theatre, St. Louis, Mo. 
Capitol Theatre, Des Moines, Ia. 
Riviera Theatre, Omaha, Neb, 
Denver Theatre, Denver, Colo, 
Palace Theatre, Dallas, Texas 
Texas Theatre, San Antonio, Tex. 
Metropolitan Theatre, Houston, Tex. 
Alabama Theatre, Birmingham, Ala. 
Howard Theatre, Atlanta, Ga. 


Clara Bow. ...... 
BHmil Jannings... 
George Bancroft... 
Esther Ralson 

Fred Thompson 
Wallace Beery 
Raymond Hatton 
Richard Dix..... 
Adolphe Menjou..... 
Chester Conklin... 
Bebe Daniels... 


Lem Stewart 

Sam Palmer 
Russell B. Moon 
Ben Serkowich 
Charles Pincus 
Vernon Gray 
John McGrail, asst. 
Cc. B. 

Mr. Breretor, asst. 
Oscar Doob 

Ace Berry 

W. K. Hollander 
Lioyd D. Lewis 
Bill Pine 

John Joseph .. 
Dave Lipton .. 
Reeves Espy 
Harry Watts 
Nate Fruedfeld 
Lou Goldberg 

R. Taranelle 
Robert Kelley 
Bud Burmester 
Sidney Danneberg 
L. Furman 


eer ee eee 


Complete Hammeéred 
Set of Studs” 


Colleen Moore 
Ken Maynard 
ERT Ak did aoe ko eae abet 
Billie Dove....... big 
Jack Mulhall..... 

Lioyd Hughes P 
Johnny Hines..... Bee at ae a gi alte i : 
Ben Lyon...... --.-.-Leather Wallet and 1 
UL Ra SUNN 6 aise os aeeae o - Pair Mili 
Richard Barthelmess. . 
Dorothy Mackail...... 
Constance Talmadge. . 


Opinion Bac 
pinion Back 

‘““PUBLIX OPINION published by and for the press representatives 
and managers of Publix Theatres Corporation, CONTENTS CONFI- 
DENTIAL.” That message explains the reason for this publication and 
we reprint herewith an editorial which appeared in the issue of April 
24, 1927. J 

A little more than a year ago the Publix Theatres Corporation 
was cemented; rather than created, duly christened and started on its 
was to epitomizing the highest in theatre entertainment. Since its 
inception many new links have been added to the chain that is Publix 
and the organization has widened its scope to such an extent that a 


tan ris ‘ AY GBD. Silver Photograp 
Charlie Murray... ...«,Silver Belt Buckle and Wat 
Harry Langdon... ....-Gold Pocket Knife ant 


UNITED ARTISTS STARS 


Mary Pickford....... Loca ee Stlvel 
Louis Wotheim. . wr 
Vilma Banky is 
Ronald Coleman 


medium to'disseminating news of its activities, it was felt, would be 
a boon to the continued strengthening of these links. As this medium, 
we offer YOUR paper—PUBLIX OPINION. ‘Its title signifies just what 
we hope and expect it to be—a medium to the expression of opinion 
for the betterment of Publix entertainment. ‘Primarily its purpose is 
to solidify our theatres and more closely connect them in the mat- 


Florida? 

Read today’s (name of paper) 
for details of plan by which 12 of 
Florida’s prettiest girls, represent- 
ing Governor Martin of Florida 
and Hotel 


METRO-GOLDWYN-MAYER TRO 


Theatre man 


competing for the 


Commissioner 
Carter, will give away prizes con- 
sisting of free round trip railroad 
and pullman tickets 12 and 30 day 
certificates good for free rooms 
in Florida’s best hotels, including 


ter of selling our shows to the public. We hope to offer weekly. rst 


in the columns of PUBLIX OPINION, publicity and exploitation 
ideas which can be found effective in the selling of our jshows. 
And by the same token we hope to serve as an exchange for the ideas 
you work out on these shows. In short we want to let each one of 


Lasky cash prizes for best advertising, publicll 
ploitation campaigns on a Paramount pictur 
competing for the prizes offered t a 
First National Metro-Goldwyn-Mayer and U 


you know just what the other fellow is doing to sell his stage show. 
Further than that, PUBLIX OPINION hopes to serve as a connecting 
link for all the theatres of the Publix Circuit. In this first issue our 
youngsters may appear a trifle anaemic. But with proper nourish- 
ment from you we hope to see it get livelier and develop into 
a real lusty, two-fisted child. We're dependent on you to help us 
bring it successfully through the embryonic stage. And with your 
support we’rd sure of building PUBLIX OPINION into a child his 
fond parents will be proud of. This is the youngster’s first gurgle. 
Let’s all get behind him and make him yell. 


Hard Job Well Done 


The OCTOBER HARVEST DRIVE finished the 29th and from 
every standpoint was the most successful in the history of Publix. 
It clearly showed how much hard work and enthusiasm was put into 
this job, and we. feel satisfied this enthusiasm will reflect itself in all 
of the forthcoming weeks as you have demonstrated to yourselves 
what this, coupled with hard work and ingenuity, can accomplish, 

You are all deserving of unstinted praise for the efforts that you 
have put forth during the month of October, but at the same time 
great credit must be given for the cooperation given you by the dis- 
trict managers and district bookers and we cannot let this opportunity 
pass to tell you how hard your district supervisors worked to make 
this drive a success. 

The Committee also desires to express its great appreciation of 
the splendid cooperation given you by every one connected with your 
theatre and for' their help in making this drive a success. 

The results are now being carefully tabulated. Some corrections 
are being made on the profit accrued from the big pictures due to our 
inability to give the boys the correct terms at the time the bookings 
were made, but the hard work that went into securing the big grosses 
will not be overlooked. 

Just as quickly as we are able to analyze carefully the results of 
each and every theatre, the prize winners will be announced. 

In the meantime, the exploitation prizes from the various stars of 
the distributing organizations are still waiting for a winner, and we 
might add, each and every one of these prizes is certainly worth 
while winning. 

This October @rive has proven just what can be done and we have 
in mindianother big event around the first of the year that we know 
you will receive enthusiastically. 

HARVEST DRIVE COMMITTEE 


D. J. CHATKIN, Chairman. 


golf, bathing, theatres, etc., also | 
free tickets to (name of your 
theatre.) 


Act Now! Get Your (Name of 
Paper) Today! 

(2) All prizes will be awarded 
without obligation or cost to 
the newspaper, full responsi- 
bility for same being borne by 
the theatre. 

(3) Street-car cards) *E" 
subway poster displays 
epitome of above (1) copy, 

(4) News stories and photos to 
concern noted local social and 
business figures (ood ‘news’ 
name) in conjunction wit h |} 


should send their campaigns 


(Three exhibits 


prints of all photos) directly to Lem Stewart, J 
Manager, Publix Theatres Corporation, 


ing, New York City. 


(If necessary, make special arrangements h 
manager for photographing essential exhibits of) 
producer contest campaigns as prize donors inal 
quate proof of outstanding exploitation.) 


news-activities of Florida beau- 
ties. 

(5). In addition to stories con- 
cerning the contest, it might be 
a good idea for the contest- 


newspaper to | 
test on its de 
in the ¥ 18 
newspapers si 
promotional @ 


“ALIGATOR DERBY” SURE- FI 
.  ART-AND- FEATURE § 


When Mayor John Alsop, Jr., of Fi 
n sop, Jr., ori 
Florida city for Jack Partington’s 
unit for every newspaper in every 


to 


“All ready, 
In a trice, beaut) 


ege ch 


a& study of alligat 


Does all this give any city editor an 


color to get the local sheriff or chief of police into the 


is or ig not “gambling,” 


“Florida,”’ Hizzonnor unwittin 
: town where the unit plays. 
The alligators, which are only 8 inches 
And they’re great pets for the beauti 

; ies 
photograph the girls with one of the re 


da presented some baby alligators to 


jong, are named after various Florida cities, 


8. 


the twelve Florida bem 
ely presented a sure-fire photo-an 


. Newspaper 


They invented 


The first gator out of the circle 


eer leaders, After 


or culture, with a view to developing 


idea for a furiny feature story and 
picture? 
photo graph, ostensibly 


os iS ‘ 
ns were ee ae around, betting om fie 
; é a few races, ¢ 
one alligator would run like the devil, while tive ethane anneaial re 
ng it twice, “blues” singing was ruled off the alligator turf. Al Markell, 
speedy yearlings 


